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A heart-warming stor

AGA - Rayburn

The tradition behind the new generation of heating products
from the manufacturers of the AGA cooker
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BACKGROUND

Creating a warm welcome home has been the achievement of
generations of heating products made by the maker of the AGA cooker
and sold under the AGA, Rayburn and Stanley brands.

Here is the story of the home-making products of timeless themes —
of economy, efficiency and of design, as relevant today as they were in the
post war years when they were launched.



RAYBURN

REGISTERED TRADE MARK

COOKER

ULK. Patent No. 666809
MODEL No. 1

Installation Instructions and Dimensioned Drawings
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Raybum Cookers are delivered as self-contained units ready for installation.
Instructions for the preparation of the site and for the assembly amd
connection of the boiler are given overleal.
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The same remarkable team that made the AGA
into the iconic cooker was behind the Rayburn and
Stanley cooker/boiler and woodburning stoves. The
design and engineering was largely completed in the
1930s resulting in the Otto stove being introduced
in 1937.The team then reconvened in 1945 to finish
the set and launch the Rayburn cooker. The famed
designers of the Routemaster and Greyhound
buses, as well as of the Coca-Cola bottle all worked
on the creation of the Rayburn. They helped change
the lives of many British householders and influence
the spread of the products throughout the
Commonwealth.

William McGrath, CEO
AGA Rangemaster Group plc

As energy costs and independence have become major issues once more AGA has
again put together an outstanding engineering team to create a hew generation
of efficient contemporary products - following on from the established home
heating heritage. The products are in an exciting and important tradition of social
and design history. This is their heart-warming story. -

& Y g story William McGrath
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IN THE BEGINNING

Abraham Darby first smelted iron ore with coke in 1709 under a patent
from Queen Anne to make cast iron cooking pots.

The process he developed triggered the Industrial Revolution and his
foundry in Coalbrookdale is now part of a World Heritage Site. And it is
where AGA and Rayburn cookers are made today. Abraham Darby’s son
and grandson who built the first iron bridge across the River Severn ran the
Coalbrookdale Company which was a dominant 18th and 19th Century
force in cast iron products.
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Statues and gates of cast iron made in Coalbrookdale were features of
the Great Exhibition of 1851 and are now in Kensington Gardens in London.

Medals were won in 185! and at subsequent Empire Jubilee events. The 1851
certificate of merit signed by Prince Albert for the Kitchener stove is also part of
the Group’s archive. Remarkably the now Group’s Rangemaster operation also
won prizes at The Great Exhibition for the cookers it had invented.

As the company expanded, it became part of Allied Ironfounders Ltd, a group of
manufacturing businesses including the Dobbie Forbes foundry in Falkirk in
Central Scotland. In 1935 it acquired AGA Heat Ltd, a start up business selling a
new type of radiant heat cooker which challenged its existing products and its own
new product the ‘Thermecon’. The acquisition brought W.T.Wren into the Group.
Wren combined in-house and external engineering and design skills that not only
made the AGA cooker into an iconic product but also created, from scratch, a
complete new generation of cookers, water heaters and stoves - adding a new
dimension to Allied Ironfounders’ woodburning traditions.

12th March AGA HEAT Limited

(ZaTherneotn Coaker Minutes from the
Anforaation related to the claims of the both partics was )
cxchanged thmuih the n-mun Fatent Agents of the parties. meetings of AGA
he Company and the FPatent Agents wis sunsarlsed i
i:r Nr.Bedwell and he n:,p:l.nund the varicus argusents supported by drawings !—|eat regardlng the
of the stove and galley range referred to in the claims of Allied Iromfounders, Thermecon’cooker

patent infingement.
This was only resolved
when AGA Heat was
14%a) Allisd Ironfounders acquired by Allied

The Chairaan reported that he had had discussions with Mr.Steven, Chalrman

of Allied Ironfounders, Mr.Watkine and Captain Einnard, as & result of which ronfounders.
an offer had ween made for the purchass of the shareholding in thias Company.

22nd May 199 AGA Heat Minutes



W.T.WREN AND HIS
ENGINEERING TEAM

Thanks to our rich collection of primary sources — including the board minute
books of ‘AGA Heat’ and ‘Allied Ironfounders’ - we appreciate the creative flair
and dedication of the people behind the creation of the range of heating products.

W.T.Wren became director of Allied Ironfounders heating products in 1935 at
the age of 35. The acquisition of AGA Heat had been controversial — with two
directors voting against it.VWren made clear he did not rate the technology of the
‘Thermecon’, the rival line to the AGA made in Falkirk. He wanted higher design
and engineering standards and this became a key business driver. A research and
development department was set up in Smethwick to address ‘Hard fuel in the
modern home’.

Chai™man stated that in view of MHr. W.l.iren'p appointment an

L Hractor at the last meetling of the Poard, he had

giren to attend this meeting of the Committee, ond he proposed
Board &t the meating to be held on the following doy to appolint

1 v of the Gormittes,

PEl peewincs AND DEVELOPMENT DEPARTLEHT. 20 Oct 1936

This matter was considered, ond in the course of the discussion,
Jr, Shaw stetad thet Trecently h@ had, slong with: ¥r. Secott,
devoted some considerable time to this subject. On the lé&th.
Gotober he sddressed a communigation to the members of thia
Committee, and ell Mepaging Directors, sending st ile sace time copy
} of & mearorendum "Hard Fuel in the Modern Homs", which had been

prepared by Mr. Scott.

In eccordance with the decleion of the '.axeuu-_t.iwa Committee on
' the #fnd. Japguery, he had arrenged for & Jolnt Hesearch and
Developnent Depertment et Smethwlek worke, under the control of
Er, Soott. This department, egquipped with an edequete staff,
would undertele linrd Fuel Research on belelf of aga Hent and other

interested subsldiary Companies.

In his letter of léth. October, Mr. Shaw indicated how

¢ v 1 .
subdidiery Compeniea could continue to qss;at in the work o
ﬂovglnpmegt, and how their efforts could be co-ordlnated with the

work of the Hesearch and Development Department.



W.T.Wren set up one of the most
formidable multi-disciplinary teams ever
seen in British Industrial history to
re-launch the ‘New Standard AGA’ in
1935 and then to design a new product
portfolio of heating products.

W.T.Wren became Allied Ironfounders
sales director in 1937 as well as a
managing director of AGA Heat. He asked
his trusted associates Francis and David
Ogilvy, marketing and sales experts, to
write an analysis of the sales strategies
of the Group. Reviewing the critique in
1962 when he ran Ogilvy and Mather
and was King of Madison Avenue, David
Ogilvy concluded it showed two things:
“At 25 | was remarkably clever and | have
learnt nothing new in the last 27 years.”

A CRITICAL SURVEY

OF SOME ASPECTS OF THE MARKETING

AND ADVERTIING ACTIFITIES OF

Allied Ironfounders Limited

BY

Maiher & Crowther Ltd.

FRINTED FOE PRIVATE CIRCULATION
1937



How 40 chovse 4he right
RAYBURN far yout home

Wren’s key industrial contact was with
the designer, Raymond Loewy. Loewy was
a Frenchman who had emigrated to the
USA in 1919 and by the 1930s was an
established industrial designer. He set up
a London office with Allied Ironfounders
as the key account, employing Douglas
Scott and Carl Otto. They were
commissioned to work with AGA Heat
on the product range alongside in-house
engineer Charles Scott. It took time to
gain the exacting standards expected for
the cookers.

The Otto stove, however, was ready in
1937. The cooker launches were then
delayed by the war but when the team
came back together; the Rayburn was a
massive success.

Raymond Loewy’s design flair was seen as crucial by Wren.The Rayburn could not
be finished until Loewy had returned to the UK in 1945. Loewy became the single
most significant figure in industrial design in the USA in the 20th Century being
responsible for the Greyhound bus, Shell, Exxon and BP logos and the interiors of

the Saturn rocket.

fesign .

Y¥r, Shew reported he end Mr, Vren had been in conbimect with an
Americen Tlrm nemed Ruaymond Loewy, who carried on businese in thle
eountry as Designers. at present they wers engeged on work for

Bedietion and Generel Electrie Co. and on that sccount were not 1n
B position to offer their servies in respect of Gus or Electrlo
Goods. They, however, offered to confine to us thelr services for
the antire design and styling requirements of all our =olld fuel
Cooking end Hesting epperstus, sll Beths and Senitary appllsnces,

for a fee of £1,500 per anmum.

He hed entered into en errengement

whereby that option would remein open for one month for & payment

of £100, and in consideration of that peyment they meentime wuglﬂ
undertake to submit e new design for our apollo Stove.  Agreed that
the matter be left in the hands of the laneging Director with full

powers.

10



(n} Design

18 Feb 1948

The Kansglng Director referred to the imporiance of taking steps to lmprove
our dealgne, and the advantage of glving our produstlons & dietinctive note by

good styling and appearsnce.

He roviewsd cur effcrts in the past in thils

direction and stated that good work had been done st one time by Mr. Sennetts,
but increase in his dutles now made it inpossible for him to continue.

At also raferred to the trial we had given to seversl outeide designars, but
none of these pecple hed besn able teo Llink up the designe they offered with the

practleal requiremsnts of manufacturs.

Prior to the war we had had an

egreement over a pericd with Raymond Lowsy who, it would be recalled, designed
the (tto atove. A representatlve of that firm wes in Lendon at prasent, and

Douglas Scott was devoted to
his work on the Rayburn where
he showed his design and
manufacturing skills.

He then went on to design the
Routemaster bus.

Carl Otto specialised in the
stoves — the Otto stove
being named after him. He later
worked on cars for Standard
Auto, the renowned Coca-
Cola bottle, the Schick electric
razor and the Edison
Typewriter.

Apreement with Raymond Loewy

29 June 1948

It weg arranged that Ur. Bennetts would send deteils to the segretary of the
commitments entered intc with dr. Loewy during his recent wisit to Ameriea.

11



LAUNCH OF THE RAYBURN

The Board meetings of
AGA Heat in the late 1930s
frequently  discussed  the
new ‘X’ Cooker then under
development. It provided a
different line to the ever
more successful AGA cooker,
offering a cooker / boiler
ﬂD workhorse  product. Work
= was largely finished by the
start of the war and was
then put on hold as Allied
Ironfounders’ factories were
needed for munitions work.
In 1945 the product was
ready and a launch plan was
needed. This new cooker had
no name - indeed, naming it
‘AGA’ was considered. Mather
and Crowther, Ogilvy’s
advertising agency, were
reappointed.

There had been a backlash against their trenchant views in ‘Critical Survey’ and in
1938 they were dropped as agents bacause of a dispute over authorising invoices
and David moved to the USA. He and Francis Ogilvy had dominated the
marketing of the AGA cooker with David producing “The Theory and Practice of
Selling the AGA Cooker’. Led in UK by Francis the plan was to tap into the themes
of careful use of resources, food quality and healthy living.

Francis Ogilvy had been working for Winston Churchill as a memo and speech
writer. He had also worked pre-war with Ambrose Heath, the AGA food writer
and gastronomical adviser had who anchored the radio programme ‘The Home
Front’. This programme majored on the Government’s ‘Dig For Victory’ campaign.

12



Dr. John Raeburn was a high profile figure behind the “Dig for Victory” campaign
during the war in Whitehall and beyond. His life and work embodied the values
of the Rayburn. Calling products after individuals had already been seen with the
Otto stove.

‘Dig for Victory’ was an inspirational
national movement which, apart from its
contribution to the war effort, led to many
people being better fed than ever before.

For their ska £

POTATOES —cpOW YOUR OWN

feed without fattening and give

you ENERGY VEGETAB I.Es

13



The Rayburn once launched quickly gained momentum — it was made not just in
Coalbrookdale, but also in Allied Ironfounders’ foundry in Falkirk, Manchester and
in Waterford. By 1950 sales peaked and the company had an advertising budget of
£60,000 a year.

The key features of the Rayburn were that it had a highly efficient fire box burning
slowly. It could be relied on to provide food, hot water, and more importantly it
could be built into a central heating system in the 1980s. In the post war boom in
housing the idea of having a multi-purpose Rayburn was highly attractive to both
private and local authority developers.The design and operation was refined in the
models II, Il and IV and by the 1950s it had become a staple product in the Allied
Ironfounders’ portfolio.

22nd November 1938

398, Tests satisfactory with X Cooker - performance at least as good
as AGA Model C

Isaue whether to ke narketed as AGA Heat or Allied Ironfounders
(which advised to bhe sold as their product)

24th January 1939

408, Mr.Scott(C.L) - tests were almost complete on the I Cooker

but the styling is still to be decided upon, He submitted to the
meeting proposed designs for the I Cooker, the board were unanimous
that the design resembled very closely the general outlines

of AGA Designs,

10th December 1945

Mr.Wren reported that styling of the "F.W.4" had been finalised
and Howards (Sunbury) had indicated they could make the exterior
casting without interfering with their bath production; Mr Skyes
thought we should have production models for test within about
two montha,

14



The P.W.4 Cooker would undoubtedly prove to be
the hest cooker of its kind, for which a very definite market exiasted

25th Pebruary 1946

Mr.Wren then explained that we had now received the estimate for
the plant and equipment for production of the P.W.4 Cooker at
Wrekin Works and that he had called this Meeting in an endeavour
1o settle the recent contretemps that had aroused on the question
of design hefore submitting the estimated to Allied Ironfounders
for approval, The estimate s fro plant, tools, ete. Amounted

to iB84, 000 and the F,W.4 could probably ke in production within

10 months, but Mr.Wren said that, sefore we could place orders for
patterns and tools, we had to ke certain that we could proceed
without any fear of our having to undertake any modifications

in design,

Mr.Wren referred to the circumstances which led to the decision
in May last year to include the P.W.4 in the AGA range of cookers.
At that time, a model had been on test long enough to give an
indication of the durability factor, and it was agreed that,

by additional insulation, it could ke hrought up to the standard
of AGA performance, The next step was to decide on styling and it
was agreed for changes in atyling, which were merely dimensional

19th January 1949

Mr.Wren referred to the undoubted success of the Rayburn,

and considered the gquestion of publicity should now receive

our attention. A new Rayburn twelve page catalogue in colour
would be available in near future, and it was agreed that in
view of possible competition, details of an advertising programme
should ke planned at an early date,

28th Octoker 1949

Advertising

Reported that 1, 500 enquiries had been received as a result
of the Rayburn press advertising, and that the Otto
advertising results had also been very satisfactory.

12th October 1950

Need of increasing production up to 400 a week,

15



WhenyoubuyaRAYBURN
what a lot you get for your money

The
“RAYBURN"
Cooker

THAYEURM® Mo, ¥

The = Rayburs ™ Cosskor jrma madoh) mmbodies mew Ssaiaem which provisde
& faF mars consisiont perfonmancd than bas hithero been possible, mme il
it type or prae of Fuel b ussd.  Both is cooking and in sepply of hot water,
Homeie hds miocts ihe requircesmits sgpesied by officia] oomeitiens s
BAL sandards for conbpre. | is desigmanl Tor (emilies up ue s peruss, il
o comtineous hormesg on Both bausinoes sl imokckes Nudhe 0 will sbea
W RLFIITE cmebing apel wuiry hesiting Yourm s o i, it ent fchs e med. susiable o vermight narming.

s sk, s Jhre, md faol, MM, andl

w maran biefos fis

Big, fast ate .. hotplate i fittes) with
deep fims 1o collect and
concentrate 1 t ol the fire. Put a kettle on this hot-

plate and it bodls inoa few minutes, while, at the other end
of the hob, wuops o stews simmer slowly and safely.

Automatic hot water rw no 1 fabum
TR e ot willer
antomatically all the time it is alighi. This does not inter-
fere with s enoking performance,

THE NO.3

'RAYBURN’

will do all your cooking

.
H
f

and give all the Hot Water you need X mar Bioh
= fea: A,

il

on 15 cwis of fuel per week ; ==
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| RAVBURN |
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WHEN YOU INSTALL THIS RAYBURN YOU

give yourself a

;ﬁﬂ 24 feowrs & 42
az @ vy dow T

HOT WATER BY THE GALLON

The Mo, | Ravburn with losw-prassung
siile sk wan designedd B0 bring ample
wipplies af hot water 1 Bomes wiibssm
running waker, The tank m big enoigh
1 give hol waier Tor 8 henachold Wil up b siv jeople in
H—Tor Faths, washing. cloning wsbing-up. As ihe
Baybum Is oomtinuoss-burning, you nol ondy o down
i m warm kichen in the morming, b 0 tweloe gallans of
hinl water ol icady 1o wig as well

The sile-taml hodds soventorn and o hall gallons of waicor
An ol dimw ol hiw waser yous shoukd replace with cold, b
v can draw ol twehe gallons ar @ sime withour vefilling

a wanderful belp on washisg day.

Wated in the sEle-tank iy Beated Trom ke Rayburn Tine
o by the samwe fire thai W gl yoon service night ansd day
i heai the Hapbam oven umd heapluie,  You'll gei all
this service Trom o fuel comumgpiion of approimsscy
I} 1 owis a Wk

oy

Yol

modern kitchen

COORING N COMFORT =

-
The hamdwomne cresm amd blsck . ﬂ. " -
cnameilal Raylum  n cauh . '
cleaned with & dasep ol and 1|}, v |

ol mhal poans sty cloan because o L

ihey never ioech o Bame. B o -

Lewps your kitchen coemioe by

wadE Bl pever sooiches your fage @ vou ook

Thet o amd powwriial hotiplaie phves you plesty o reear Ko
eooking for a Cemily of up w0 sis people—the keide boils
quickly om the firchos el of 1Be hotplate, sbews simmer
gemly o the other end.  Thene's exiea rowm on ihe sorrmands
aiig hal whoit sascepani can stand and berp wanm

The roomy Rayborn oven has a8 patensed nctSed of
comveectinn heating, gving & mech more sieady heat then
thie ordimary sofid-fug] conler Mo pvpn e b0 ciean
—thasls sl o ibe comnecibsn principhe.  There s an
avent ihermometer 10 guide wou; the oormel  sCEpers-
iurw i simple amd ganck 16 obiain &nd easily suintsned by
adpnalng the spin-wheed air-contiol on ihe adhpit doos,

THIS RAYBURN 15 DESIGNED
FOR EASY INSTALLATION
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AGA Heat and Allied Ironfounders were long time specialists in the production
of high quality heating appliances. The thermal properties of cast iron in retaining
heat make it ideal for cooking and keeping homes warm with cast iron stoves and
cookers.The 1930s saw W.T.Wren and his team make a determined push into the
home heating market.

The Otto stove was a great innovation. Its revolutionary design and
functionality has contributed to its popularity —“The world’s best looking heating
stove”, “Improved design... None of the Otto’s heat is wasted”. It was not only a
beautiful and more efficient product but was also simple to operate and maintain
— “beauty plus performance”.

The stove technology of W.T.Wren’s team was used across the Group - leading
production facilities being established in Australia and South Africa. The key
connection was to the Allied Ironfounders’ site in Waterford where the Stanley
plant was the sister site to the Livingston facility in Scotland. It is Stanley today that
has become the Group’s centre of excellence for stoves and which has produced
the new generation of products that are the linear descendents of the Otto.

e
1 - - e The Otto's secret...
b o et P —— R —
s e
[y —— [—
il T O B
R s o ety :

e
e
T EE S W R i

é8} Hearth and bath...

I ALy ' i i
o reregd ke [ i
-I__.-'I-_" . ﬁ.
[T e i, f g 1
P —. -;“"I""'l"'—.'-
*.::;-': e el 4
. e T

both hot with the Otto

L] H-ﬁi- .m' 1

B orenms

Lo oyt i ot .

At ol s sl e e 3 e P
- =

e W

B, e .
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The traditions continue with traditional fuel sources and most particularly with
wood. Managing the warm air generated has long been a key feature of the
products and the ambience created has attracted generations of craftsmen seen
in the revival of the product ranges today.

The heyday of the Waterford Stanley business was in the 1940s and 1950s when
it was producing stoves and heating appliances under the Rayburn, Stanley and
Truburn brands. Sold by Allied Ironfounders in the 1960s it was reacquired by
AGA Rangemaster Group in 2005. By then its own foundry had shut. Moving to a
modern facility in VWaterford and now having castings and boilers made for it by
AGA in Coalbrookdale and Telford, it has a strong development ethos.

The recent difficult years for Ireland drove it and consumers to reassess the
economics of home heating. This has led to a tremendous revival in solid fuel.
Products like the Cara insert stove and the new ranges of boiler stoves. have won
new audiences. These are now ready for export and will provide another chapter
in the cycle of innovation and outreach to new markets that has characterised the
Group since Abraham Darby first epoch-changing breakthrough.
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THE LAUNCH OF THE OTTO

ARTIST -ENGIMNEER

AND ENGINEER -INVENTOR
COMBINED TO PRODUCE
THE OTTO

The o was designed by Haymond Loswy, the
Freneh-Ameriesn Industrisl srtist who has made him-
well internationally famous as @ stylist of everything
from lipsticlks to the lotest stresmlined locomotives.
Tu prodiece this new stove, Loswy was callod late
collaboration with Charles Scott, head of the Allied
lronfoumnders’  rescareh  department, whose recemt
reacarches led  directly 10 the Oma's revolutionary
design. This working partnership between an inventor
of pendus amd the grestest af all induwrisl syliso
bas made the Do exactly what it was planned 1o be:
beantiful, more eficient—a heating sove in o cleis

by, lnell E

Rgpd. Trade Aarh

ALLIED IROMNFOUNDERS LTD.
Mortimer Houss, London, W.1

A Marchasd Frading Darperatian A HEw HEAT'"G sTqu

HADE BY THE MANUFACTURERS OF THE =AGA” COOKER

In both design and operation, the Otto was a breakthrough. Introduced in
1937 it traded off the involvement of Raymond Loewy already a major figure
internationally. In ‘Critical Survey’ by Francis and David Ogilvy for Allied
Ironfounders, the Otto stove is used as a worked example of what goes into a
product launch.The Otto stove advertising campaign includes a clear strategy for
taking on the existing competition and positioning the product as a number one
choice for the modern household.

25th Novemeher 1949

Otto

The demand for this atove has been so great that it had
proved necessary to suspend advertising. Froduction plans
for the ensuring year were remitted for consideration by
the Managing Director.

20



THE m"m HEATING STOVE Is: { NEW IN PRINCIPLE

THE WORLD'S BEST LOOKING HEATING STOVE
No other heating stove ean  compare
with the Otto in clean-eut loveliness of
line. Tt was designed for beonty plus
performance.

A CLOSED OR OPEN FIRE AT WILL

Just o few essy turms of o detachable
handle—and the top panel of the Oin's
fire door alides up into the body of the
stove itsell,

BURNS AMY FUEL FROM COAL TO PEAT

Coke, coal, anthracite. wood or peal—
all will burn satisfactorily in the Otto
mnd stay alight. Precise control of air
supply ensures perfect combustion.

HEATING CAPACITY

3,600 eubic feet, equivalent lo a room
20 feet x 18 oot x 10 foel, -

LOVELY IN DESIGN

GIVES MORE HEAT PER UNIT OF FUEL

Nope of the Oito's heat is  wasted.
Improved design ensures an  inereased
dischargs of heat, which is also impelled
forward direct inte the room.

BURNS DAY AND MIGHT WITHOUT RE-LIGHTING
Improved drsught-control makes = slow.

burmning ™ overnight a eertainty. No wasto
of fuel—no risk of a “ dead ™ fire in the

morning.

EXTREME SIMPLICITY OF OPERATION
Damper, Riddling and Ashepan removal
are all effected by oue simple tool—the
same that is used for winding the top from
panel to an * open ™ position.

vneous ewanes - - pmce 1 O

N.B. —For-firrther fmformation and 4 fully ilesteited bookle, pléase apply 1 your local Bunlder's Merchant or frommsnper

DETAILS OF THE 1937 OTTO CAMPAIGN

Trade Advertizing

The trade advertising will cover the hardware papers; the frommonger has the
largest and the best cireulation and will be used most extensively. Advertising will
begin in the third week of July, its first object being to inform the merchant that
the stove is about to be introduced, amd prevent him stocking fully with other
makes. Tt is for this reason that the earliest possible start is being made, Tt will then
be developed with the story of the ensuing national campaign.

We must look to the future to provide new products with real plus stories,
Already we have heard enough about Mr, Ctto’s new heating stove to indicate that
hiere is something to justify an attempt to storm a marker held securcly by other
brands, We are also aware of the direction being taken by Mr, Scott’s researches
into domestic boilers and combination grates, and it scems not unlikely that remuark-
able new models will be evolved—models with a big plus story. We propose 1o
sketch in briel outline a marketing campaign for each of these three products—a
new heating stove, a new combination grate, and a new domestic boiler.

The real market for open fire heating stoves has never been opened up. The
disadvantages of existing types and the fact that they have never been efficiently
advertised has hitherto limited their use to secondary rooms in middle-class houses,
where for some reason gas or cleciric or central heating s impossible, This market
can be very materially broadened 1o receive a stove so notably different from its pre-
decessors. We belisve that it is possible to sell it at present in direct competition
with gas and electric fircs,

Extracts from

‘Critical Survey’
by David Ogilvy

regarding the
Otto stove
advertising
campaign
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The branding relaionship between AGA and Rayburn has always been close and it has
also been so for the stove operations. ‘Agaheat’ became the established approach.

e —

The Rayburmn OpenFire

Agitaeat

Aga Solid Fuel Boilers

'r_--_I




THE INTERNATIONAL REACH

W.T.Wren provided Allied Ironfounders with greater international perspective.
For AGA Heat he travelled to Sweden first to convince the makers of the AGA
to settle patent disputes with Allied Ironfounders to enable AGA Heat to sell
the business to Allied Ironfounders. Then he negotiated with them to win wider
distribution rights for the AGA cooker. Canada was a pre-war focus. Post-war he
was in lraq winning a contract to put the AGA cooker on Iraqi trains. He travelled
to South Africa to build up Defy Industries — “The Durban — Falkirk Ironworks’ — a
stove operation now part of the Turkish Group Argelik.

For Rayburn, Stanley and the stove operations it was his links into Ireland and
Australia that had the biggest impact.With restrictions on exports of British goods
to Ireland before the war, Allied Ironfounders set up a sister foundry to that in
Livingstone in Waterford and called the products Stanley. Stanley quickly built a
reputation for stoves and cookers. In the 1940s and 1950s it was also producing
Rayburn cookers.

AGA Archives,
The foundry in Waterford 1933
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Advertisement in The Australian
Women’s Weekly, April 1955, National
Library of Australia, item 46946786
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Photo with thanks to the Poole

Ho'f:bgraphic collection and
roduced with the kind

| thpission of the National Library

IiE - —

In Australia Allied Ironfounders set up a factory
in the early 1950s and put tremendous work
into creating the brand. The marketing materials
produced were of an exceptional standard and
today provide an insight into social norms of the
time — the operational themes and focus on the
quality of life is neatly balanced with the
message of frugality. The Australian factory
received attention from a contact of W.T.Wren
— Sir John Storey — one of the leading Australian
industrialists of the period who also had close
Australian and UK government links.

'COOKER FIRM
PLANS BRANCHES
IN AUSTRALIA
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The Canberra Times,
Sept 1952, p.1,
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The West Australian
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Australia,
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W.T.WREN: KNOWN AND UNKNOWN

During the war W.T.Wren was a spy
master working in  British  Security
Coordination(BSC), led by Sir William
Stephenson, a Canadian, he is believed to
have met on his business trips to Canada in
the 1930s. The BSC was a source of
information before the war for Winston
Churchill. When the war started the BSC
role was to work on American public
operation towards joining the Allies. Wren’s
mission centred on protecting supply chains
and undermining those of the enemy.

For example, he organised the purchase of a
neutral Swedish steel mill supplying German
factories to stop it exporting to Germany.

Of the members of BSC which included lan Fleming, David Ogilvy and Roald Dahl,
W.T.Wren stands out for his senior management experience and leadership skills.
The records are sketchy as they were deliberately destroyed.

Whether W.T.Wren had a
continuing post-war role is
not known but his extensive
travel to the Middle East and
Australia during the period
of the Korean War is
noteworthy. He never
received any UK honours
in spite of his industrial and
war records.
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THE GLORY YEARS
AND AFTERWARDS

The glory years for the Group’s solid
fuel appliances were the 1950s and
1960s. Rayburn and Stanley were
often chosen by local authorities as
they built up their council housing
stock providing cheap efficient central
heating. However, ready energy
availability of oil and then gas changed
household expectations and Rayburn
and Stanley added new lines fuelled by
oil and gas. The solid fuel lines slowly
retreated to become niche markets.

THE ROYAL COOKER

home u to-date

with the
new effortless
oil-fired Rayburn.

e




From the early years of the 21st century attitudes evolved once more. Availability
of cheap energy started to be questioned and control of carbon levels became
major subjects.

Allied Ironfounders had by then been through many changes — becoming part of
Glynwed International Ltd in 1969. That conglomerate expanded and then was
broken up in the 1990s to refocus on ovens and refrigerators for commercial and
consumer markets. The commercial side was sold in 2007 to create a consumer
focused group - AGA Rangemaster Group - with cooking and home heating lines
central to the offering.

RAYBURN |

AlA
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She lets the RAYBURN

take the work off her hands

THE RAYBURN NOUVELLE

If you think it’s just a cooker,
you've alotto learn.




THE STANLEY TRADITION

In 2005 Waterford Stanley — sold off by Allied Ironfounders in the 1960s - was
reacquired. Part of the plan was to reactivate the solid fuel tradition. The old
Waterford Bilbury foundry had already closed, the site was then sold and
operations moved to a new facility in Waterford.

The AGA Coalbrookdale facility became an increasing source of castings and boiler
components. Waterford Stanley became the centre of excellence for stove
production. As the Irish(Celtic) tiger disappeared, households had to cut costs
and suddenly the idea of efficient, cheap to run, locally made products seemed
absolutely the right thing. The Irish stove market boomed as the economic
recession hit. The Group set about once more creating a new product offering
attuned to the times.

The technology of woodburning efficiency with low emission levels was refined.
As it had in the 1930s a specialist engineering resource was set up to produce
products able to meet ever more stringent EU regulations and have the design
style that has always been a feature of the brands.




Now, as in the post war years, the aim is to take these products to new
international markets including France, North America and Australia — often
reactivating memories of a former style of life now reset to be relevant to life
today. The warm welcome home is timeless.




The Stanley brand inspires instinctive loyalty and appeals strongly to Irish
consumers. The sense of family, cosiness and relaxed lifestyle are values to which
Stanley owners aspire. Stanley meets these aspirations with its collection of
expertly crafted, cast iron range cookers and stoves. Designed, developed and
manufactured in Ireland, Stanley employs over 100 people in Waterford city.

The popularity of Stanley stoves is down to them being three times more efficient
than an open fire and acting as a stunning focal point in any room. Up to 70% of the
heat from an open fire goes straight up the chimney. Stanley stoves retain as much
as 80% of the heat in the room.

The team now are ready to follow the tradition of the Group and take their
product back where they have been before and to new international markets.
Stanley stoves are now to be found in the UK.

R ————
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Here today’s Stanley team are with major figures from the
34 Irish sporting world at the 2013 Stanley Dealer Evening
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RAYBURN TODAY

L (R0 Since 2000 Rayburn has seen
o [ [LLT | tremendous innovation.  The
] | [ Rayburn XT was designed in
| ' conjuction with the Design Council
- i I - o to produce revolutionary gas
G models aimed at a growing urban
O i ‘ i audience. The oil models were
ad —"‘I_I—*‘ . redesigned with the 600 series
: having highly efficient condensing

boilers and larger ovens.

1
o |
JEEEN

Ecocomnmect — Bchematic of external wiring

Keeping up its cutting edge
image Rayburn produced
the Eco-Connect

package which links all the
fuel sources in the home
together and assures that
the most energy efficient
and eco-friendly source is
used first.

Still seen as futuristic, the
award-winning technology
is expected to provide
renewed impetus to the idea Burn wood not money
of having multifunctional
appliances in the home.
Being made of cast iron the
Rayburn is largely recyclable.
Old products are returned,
melted down and reused at
the Coalbrookdale foundry
where all AGA and Rayburn E -
cookers are made. L S e
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Rayburn has had long designer tradition. It was therefore appropriate
to have the designer and TV presenter, Oliver Heath, create a
patchwork wood-burning Rayburn to celebrate the 300th
anniversary of the Coalbrookdale foundry.

“Patchwork is synonymous
with much loved, hand crafted
items. Each element being
carefully picked and worked
together to create a piece of
beauty, warmth, and familiarity
- think patchwork quilts or
fabric patches sewn onto the
arms of a much loved jumper.
So I felt this concept was a
perfect fit for Rayburn

cookers whose presence is
both much loved and the focal
point of the home for many
who own one.”
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Rayburn is a master of all culinary styles and simply makes any food tastier.
The food cooked with radiant heat where the cast iron walls surround food all
at the same conistent tempeartaure. It does not dry out the food and locks in
the nutrients. It is easier and better no matter which cooking style you choose.

The modern Rayburn is with slam-shut doors for extra comfort and the power
flue models even have a small warming plate on the face of the flue box.
In keeping with the latest home heating and hot water systems, all modern
Rayburn cookers are fully programmable and fitted with thermostats. Some
even benefit from digital controls.

The oil models feature highly efficient sector-leading boilers. The 600 series in
oil also have larger ovens. Now, with the introduction of the Rapid Response
function, Rayburn is a completely modern cooker.




Today’s Rayburn and AGA stove owners often pride themselves on thinking
beyond the everyday and the currently controversial. One such ambassador
is Dick Strawbridge, the TV personality and chef who has made a series of
explanatory videos for Rayburn glorifying the engineering and life-style
traditions of the Rayburn.

“When | was given the opportunity to be an ambassador for Rayburn | didn’t hesitate,
I have always been proud of being British, and our heritage, and, not surprisingly, as
an engineer | know the value of owning and using quality tools. Having a Rayburn
just makes sense to me; who wouldn’t choose British engineering that is designed and
built to last?”




AGA, RAYBURN, STANLEY

The AGA cooker became an icon in the 1930s because it was attuned to the
needs of more affluent households and has a remarkable team of marketers and
engineers behind it. That time also saw the need to have products fulfilling
needs of a wider customer base for food quality and for economy in keeping
the house warm. The cooker and stoves they created represented leaps
forward in engineering and design bringing real style to the most practical
product offerings.

Today the AGA, Rayburn and Stanley brands have picked up the same themes.
The engineering teams in Telford and Waterford have created products for the
baby boomer generation, their children and grandchildren.
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To create a warm welcome home, visit
www.agarangemaster.com
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